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VIRTUAL SPRING
SYMPOSIUM

AĭİiĆ  ɿɽ ʴ ɿɾʞ ɿɽɿɾ
Aȁ ȌȯȯȌȲɈɐȁiɈɯ fȌȲ ɯȌɐ ɈȌ 

leaȲȁ aȁd ȁeɈɩȌȲk ɩiɈh 
ȌɈheȲ RFA membeȲȺخخخ 
ȲighɈ fȲȌm ɯȌɐȲ deȺkث 

JȌiȁ ɐȺث

https://www.refrigeratedfoods.org/virtual-spring-symposium


Join the Refrigerated Foods Association on Apri l  20 ʴ 21 ʞ  2021 for our Virtual
Spring Symposiumʣ This event is  not meant to replace our Annual Conferenceʞ
but to offer members an additional  opportunity to learnʞ  grow and connect
with each other through tai loredʞ  interactive sessions and networking
opportunitiesʣ  

The Virtual  Spring Symposium wil l  fol low a similar format to our Virtual  Fal l
Symposiumʣ The online event wil l  take place on WebEx and attendees wil l
receive an invitation l ink prior to the eventʣ  This twoʴday event wil l  
be jamʴpacked with informative sessions on technical  and industry
development topicsʣ  Each session wil l  be fol lowed by a l ive Q˯Aʣ

Signʴup wil l  be by companyʞ so for one low price everyone in your business
can participateʣ  We encourage al l  member companies to take advantage of
this pricing format to get al l  appropriate personnel involved and educated on
timely topics tai lored to your businessʣ  Attendees wil l  be able to pick and
choose which sessions they attendʣ Attendees wil l  also be able to participate
l ive or view the sessions at a later t imeʞ whichever your schedule al lowsʣ

RFAʿs VIRTUAL Spring Symposium
Apri l  20 ʳ 21 ʞ  2021 
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Understand the issues pertaining to elements influencing online grocery and meal kit
trends in order to successful ly navigate them
Cross analyze trend information to generate actionable intel l igence
Better predict the opportunities and pathways for making food and beverage products
successful  in the marketplace

Food industry players must understand the issues influencing online grocery and meal delivery
trends in order to successful ly navigate them and uncover white space not yet exploredʣ   Not
only is  the current environment changing rapidlyʞ  there are 2 Influences that are acting
independently ʰCOVIDʴ19ʞ  Recessionʱʣ   There is  no single tool  to predict what wil l  happen as
we move through the Recession and COVIDʴ19 recoveryʣ  With the drivers in f luxʞ  looking at the
past to model the future is  a f lawed strategy as al l  the drivers have changed since the f irst
outbreak waveʣ   You wil l  need a bank of tools as you are not dealing with numbersʞ  you are
dealing with scenario playʣ   There may be different scenarios that play out with more than one
pathway through eachʣ   Grocery itemsʞ whether offered online or as part of  a meal kit ʞ  and
messaging should evolve ahead of consumer behavioral  changes so they hit  when consumers
are their most receptiveʣ  Other influences including health and consumer drivers wil l  be
discussed as they pertain to the shaping of marketplace trends and how they impact the
creation of new productsʣ   Equally important is  the abil ity to recognize and adapt to upcoming
changes in trend direction and to differentiate between longʴ and shortʴl ived trendsʣ  The
trend patterns note more cautious behaviors and activit iesʨ  a sense of mindfulnessʞ  reserved
experimentationʞ  selfʴcareʞ  and vulnerabil ityʣ   It  paints a more complex landscape to have to
navigateʞ  but may offer more freedom to focus in areas of interest or expertise for the
industryʣ

Participants wil l  be able toʝ

ʣ  

Tuesdayʞ  April  20 
1 ʝ00 ʴ 1 ʝʂ0 pm ET
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The role of senior leadership in setting the vision for and enabling a safe and
high performing culture
The benefits of  engaging and empowering employees in creating a safer culture
Integrating digital  solutions and data analytics to reinforce safety culture
Sustaining safety culture improvements across the organization

Your People:   The key to building a safe and high performing culture

The key to building a safe and high performing organization l ies in winning the
hearts and minds of your employeesʣ  Through engaging and empowering
employeesʞ  leaders can change the mindsets and behaviors about safety across
the organization to ensure that employees work safely because they want toʞ  not
because they have toʣ  The impact of employee engagement can reach far beyond
safety and have a positive impact on the operational  and f inancial  performance of
the organizationʣ

This presentation is  designed for senior businessʞ  operationsʞ  and supply chain
leaders in the Food industryʣ

During this presentationʞ  we wil l  cover:

EMPLO<EE
SAFET< C8LT8RE
Tuesdayʞ  April  ɿ0 
ɿʝ00 ʴ ɿʝʂ0 pm ET
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Arturo AnǗǘ@ DuPont SustǘǗnǘble SolutǗons

Andreǘ Jones@ DuPont SustǘǗnǘble SolutǗons



Sustainable packaging is  not a new topic but increasingly it  is  an area of
focus as consumers demand greater environmental  responsibi l ity from
distributors,  manufacturers and their entire supply chainʣ   Sustainabil ity
encompasses much more than just recyclabil ityʨ  material  sourcing,  optimized
production practices and transportation impacts are just a few other key
areasʣ   As a member of the Refrigerated Foods Association,  your role is  to be
knowledgeable about key Sustainabil ity topics in order drive progress toward
future Sustainabil ity goalsʣ   Today we wil l  discuss how we al ign our product
innovation strategy towards our targeted goalsʣ   Weʿ l l  specif ical ly discuss
how product design and material  choices play into Sustainabil ityʣ   And lastly
weʿ l l  discuss tools we have to help evaluate and priorit ize our effortsʣ

DE9ELOPMEN76 IN
6867AINABLE FOOD
PACKAGING
Tuesdayʞ  April  ɿ0 
ʀʝ00 ʴ ʀʝʂ0 pm ET

REFRIGERA7ED FOOD6 A66OCIA7ION 3A*( 05

Diane Marret, Berry Global



Traceabil ity
Regulatory Issues
Pathogens

Life After COVID ʴ Whatʧs New in 2021

Our technical  director Martin Mitchell  wil l  lead this exciting and up to the
minute review of scientif ic and regulatory issues affecting the Refrigerated
Foods Association membersʣ  This session wil l  provide an overview and in
depth discussion of the most important challenges and changesʣ

It  wil l  includeʝ

Do you have any questions or suggested topics that you would l ike to see
covered during Martyʧs ʦHot Topicsʦ presentationʤ˃ ˃ If  soʞ  please email  them to
infoˮrefrigeratedfoodsʣorg before Fridayʞ  Apri l  2ndʣ   

Wednesdayʞ  April  21
1 ʝ00 ʴ 1 ʝʂ0 pm ET

'ǘrt� 'Ǘtchell@ , � .ech�Ǘcǘl �Ǘrector



Traceabil ity in the Produce Industryʝ  Improving food safety or creating
paperworkʤ 

The increased recognition and visibi l ity of  produce related outbreaksʞ  resulting
in consumer advisories and heightened media attentionʞ  has made produce the
poster child for traceabil ityʣ  FDA has f inal ly proposed additional  recordkeeping
requirements to improve traceabil ity for certain foodsʣ  Not surprisinglyʞ  many
produce items are on the l ist ʞ  including al l  freshʴcut fruits and vegetablesʣ  

This discussion wil l  give an overview of the state of traceabil ity in the produce
industryʞ  including the history and current implementation of the Produce
Traceabil ity Init iativeʞ  which has served as a model for interoperabil ity for other
perishable foodsʣ  It  wil l  also highlight the elements of the proposed rule that wil l
have the greatest impact on the produce supply chainʞ  and offer a perspective on
the extent to which implementation of this rule wil l  improve produce safetyʣ

PRODUCE FOOD
SAFETY
Wednesdayʞ  April  ɿɾ 
ɿʝɽɽ ʴ ɿʝɿʂ pm ET
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JennǗfer McEntǗre, UnǗted Fresh



What are the primary legal  and practical  considerations in designing
application interview questionsʤ
Many interview questions can be revised to make them both useful  and legal ʣ
Special  issues arising from using thirdʴparty providersʣ
Different issues arising from government contractorʩsubcontractor
requirementsʞ  and aff irmative actionʣ
Considerations in selection of application form and the development of
standard interview questionsʣ
Effective use of employment ʼdisclaimersʞʽ  and what to say to rejected
applicantsʣ
Current and controversial  issues of the day ʳ arrestʩconviction recordsʞ  prior
pay historyʞ  use of social  mediaʞ  etcʣ

This presentation wil l  provide an overview of the primary interviewʩjobʴhiring
issuesʞ  including the fol lowingʝ

1 ʣ

2ʣ
3ʣ
4ʣ

5ʣ

6ʣ

7 ʣ

Wednesdayʞ  April  21 
2ʝ2ʂ ʴ 2ʝʂ0 pm ET
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Building a Biggerʞ  Better FutureʟThe Dream Manager

Based on Matthew Kelly ʿs  bestʴsel l ing bookʞ  The Dream Managerʞ  this program is
specif ical ly designed to help people become theʴbestʴversionʴofʴthemselvesʣ   This
powerful  experience leads employees through the process to create a written plan
and provides support to help them achieve attainable goals with their dreamsʣ 
 This leads participants toward l iving a happier and more fulf i l l ing l i feʣ   Offering
this program is one of the many ways The Suter Company invests in its employeesʣ   
The benefits we have experienced since implementing this program include
increased employee engagementʞ  improved retentionʞ  and has signif icantly
contributed to the companyʿs cultureʣ

Join Chris DeVliegerʞ  Dream Manager of The Suter Companyʞ and Kate Volmanʞ
CEO of Floyd Consultingʞ  as they share the program and take you through a miniʴ
Dream Storming sessionʣ   Youʿ l l  be inspired to start chasing your dreamsʠ

Wednesdayʞ  April  21 
3ʝ00 ʴ 3ʝʂ0 pm ET
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The fol lowing is  a l ist  of  sponsorship opportunities for RFA Manufacturer and Associate
member companies to take advantage of during the 2021 VIRTUAL Spring Symposiumʣ
Please review the fol lowing options and discover the extensive company exposure you can
receiveʠ

         •  BASIC SPONSOR ʰˇ300ʱ
            Company logo wil l  be included in al l  promotional  materials from the RFA ʰwith a  
            l ink to your websiteʱ ʣ  Wil l  also be mentioned in social  media posts for the RFA 
            eventʣ

          •  ENCHANCED SPONSOR ʰˇ500ʱ
             Your company wil l  receive everything a Basic Sponsor receivesʣ  In additionʞ  you
             wil l  also receive an Email  Blast to the entire membership announcing your
             supportʣ

           •  PRESENTATION SPONSOR ʰ7 opportunities ˮ ˇ1ʞ000ʱ
              Your company wil l  receive everything an Enhanced Sponsor receivesʣ  In 
              additionʞ  you wil l  also have an opportunity to present a 30ʴsecond ʼcommercialʽ  
              before your presentation OR just a ʼthank youʽ sl ide from the RFA prior to the 
              presentationʣ

To take advantage of any of these sponsorship opportunitiesʞ  please complete the
information below and return with payment along with your registrationʣ  If  you have any
questions about sponsorship opportunitiesʞ  cal l  the RFA at ʰ678ʱ 426ʴ8175 or email  us at
infoˮrefrigeratedfoodsʣorgʣ  Thank you for your supportʠ

   
Weʿd like to sponsor the following itemʰsʱ ʝ
   �  Basic Sponsor ˇ300
   � Enhanced Sponsor ˇ500
   � Presentation Sponsor ˇ1 ʞ000
      

Sponsorship Total ʝ  ˇ  

       

    �  Please include the sponsorship payment with the registration transaction
    � Please hold my spot and send me an invoice for the sponsorship

________



The cost for the Virtual  Spring Symposium is as fol lowsʝ

           RFA Membersʝ                                   NonʴMembersʝ
           ˇ200ʩcompany by check                  ˇ300ʩcompany by check
           ˇ210ʩcompany by credit  card          ˇ315ʩcompany by credit  card

Registration ʝ  To registerʞ  please f i l l  out the information below and return it  to the RFA
office along with your paymentʣ  Checks must be made payable to ʼRefrigerated Foods
Associationʣʽ  You can also register online˃by logging into the RFA website at
wwwʣrefrigeratedfoodsʣorgʣ

Noteʝ  Al l  presentations can be accessed in real  t ime on Apri l  20ʴ21 or at your convenience
ʰal l  sessions wil l  be recorded and sent to al l  registered contactsʱ ʣ

Cancellation ʝ  No refunds wil l  be made for the Virtual  Spring Symposiumʣ

   

Refrigerated Foods Association
3823 Roswell  Road • Suite 208 • Mariettaʞ  GA 30062

Phoneʝ ʰ678ʱ 426ʴ8175 •  Faxʝ  678ʴ550ʴ4504 • Eʴmail ʝ  infoˮrefrigeratedfoodsʣorg

Contactʝ                                                     Companyʝ  
Addressʝ  
CityʩStateʩZipʝ  
Phoneʝ                                            Eʴmail ʝ   

 

Amount Enclosedʝ  ˇ

ACHʝ Bank Routing ʢ ʰABAʱ ʳ 021052053 Account ʢ 53374959

Card Type ʰcircle oneʱʝ    VISA    AMEX    DISCOVER    MASTERCARD
Card ʢʝ  
Expirationʝ                                      Card security codeʝ  
Signatureʝ                                                   Print Nameʝ  

Bi l l ing Information for credit  card if  different from aboveʝ
Addressʝ   
CityʩStateʩZipʝ _________________________________________________________________

_ 

________________________________________________________________________

________________________________________________________________________
___________________                               _______________________________

___________________________                    ______________________________

_________

_________________________________________________________________________
_

________________________b            _________________________________________
___________________________________________________________________

____________________________b                 __________________________________



 

Attendee ɾ ʝ
Name:                                                          Email :  
Job Tit le:  

Attendee ɿʝ
Name:                                                          Email :   
Job Tit le:  

Attendee ʀʝ
Name:                                                          Email :   
Job Tit le:  

Attendee ʁʝ
Name:                                                          Email :  
Job Tit le:  

Attendee ʂʝ
Name:                                                           Email :
Job Tit le:

Attendee ʃʝ
Name:                                                           Email :  
Job Tit le:  

Attendee ʄʝ
Name:                                                           Email :
Job Tit le:  

Attendee ʅʝ
Name:                                                           Email :   
Job Tit le:  

Do you have any questions or suggested topics that you would l ike to see covered during
Marty's "Hot Topics" presentation?

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

________________________________________________________________________
________________________________           ___________________________________

_________________________________________________________________________________
_________________________________________________________________________________
_________________________________________________________________________________
_________________________________________________________________________________



HĔŖ ļĔ aļļečd ļhiĴ Čeeļičgʤ
TĔ İegiĴļeİ ŘĔŁİ cĔČĭačŘ fĔİ ļhe ViİļŁaĆ  Sĭİičg SŘČĭĔĴiŁČʞ ĭĆeaĴe f i Ć Ć  ĔŁļ ļhe
İegiĴļİaļiĔč ičfĔİČaļiĔč Ĕč ĭage ɾɽ ačd İeļŁİč iļ  ļĔ ļhe RFA Ĕff ice aĆĔčg Ŗiļh ŘĔŁİ
ĭaŘČečļʣ  ChecăĴ ČŁĴļ be Čade ĭaŘabĆe ļĔ ʦRefİigeİaļed FĔĔdĴ AĴĴĔciaļiĔčʦʣ  

Očce ŘĔŁİ cĔČĭačŘ haĴ İegiĴļeİed fĔİ ļhe Čeeļičgʞ  ļhe cĔčļacļĴ ĭİĔŕided ŖiĆ Ć  İeceiŕe
ač eČaiĆ  ČeĴĴage ičŕiļičg ļheČ ļĔ aļļečd ļhe eŕečļ Ŗiļh ičĴļİŁcļiĔčĴ Ĕč hĔŖ ļĔ aļļečdʣ
LičăĴ fĔİ ČeeļičgĴ ŖiĆ Ć  be Ĵečļ each daŘ ļĔ ļheĴe cĔčļacļĴʣ  Iļ  iĴ  ļhe İeĴĭĔčĴibi Ć iļŘ Ĕf
ļheĴe cĔčļacļĴ ļĔ fĔİŖaİd ļhe Ć ičă ļĔ Ĕļheİ ičļeİeĴļed eČĭĆĔŘeeĴ aļ ļheiİ cĔČĭačŘʣ
HĔŖeŕeİʞ  iļ  iĴ  iČĭĔİļačļ ļĔ ečĴŁİe ļhaļ ļhe ičŕiļaļiĔč Ć ičă iĴ  čĔļ fĔİŖaİded ļĔ ačŘĔče
ĔŁļĴide Ĕf ŘĔŁİ cĔČĭačŘʣ 

Wheč ŘĔŁ cĆ ică ļhe Ć ičă ļĔ āĔič ļhe Čeeļičgʞ  ŘĔŁ ŖiĆ Ć  be aĴăed Ŗheļheİ ŘĔŁ Ŗačļ ļĔ
cĔččecļ ŕia ŘĔŁİ bİĔŖĴeİ Ĕİ deĴăļĔĭ aĭĭʣ ChĔĔĴe ļhe deĴăļĔĭ aĭĭʣ OļheİŖiĴeʞ  ŘĔŁ ŖiĆ Ć
čĔļ be abĆe ļĔ Ĵee ļhe ŕiĴŁaĆĴʣ

Wheč ĭİĔČĭļed ļĔ dĔ ĴĔʞ  ĭĆeaĴe ečļeİ ŘĔŁİ fŁĆ Ć  čaČeʞ ĴĔ ļhaļ Ĕļheİ ĭaİļiciĭačļĴ cač Ĵee
ŖhĔ iĴ Ĕč ļhe caĆ Ć ʣ  

I f  ŘĔŁ haŕe ačŘ įŁeĴļiĔčĴ abĔŁļ ļhe ViİļŁaĆ  Sĭİičg SŘČĭĔĴiŁČʞ ĭĆeaĴe cĔčļacļ ļhe RFA
Ĕffice aļ ičfĔˮİefİigeİaļedfĔĔdĴʣĔİgʣ  

Tuesdayʞ  April  ɿ0ʝ
ɾ ʝɽɽʴɾʝʂɽ ĭČ ETʝ   TİečdĴ ʴ SŁşŘ BadaİaccĔʞ CŁĆičaİŘ TideĴ
ɿʝɽɽʴɿʝʂɽ ĭČ ETʝ  EČĭĆĔŘee SafeļŘ CŁĆļŁİe ʳ AİļŁİĔ Ačia ˯ Ačdİea JĔčeĴʞ  DŁPĔčļ 
                             SŁĴļaičabĆe SĔĆŁļiĔčĴ
ʀʝɽɽʴʀʝʂɽ ĭČ ETʝ  DeŕeĆĔĭČečļĴ ič SŁĴļaičabĆe FĔĔd Pacăagičg ʳ Diače Maİİeļʞ  
                             BeİİŘ GĆĔbaĆ
    
Wednesdayʞ  April  ɿɾ ʝ
ɾ ʝɽɽʴɾʝʂɽ ĭČ ETʝ   HĔļ TechčicaĆ  TĔĭicĴ ʳ Maİļič MiļcheĆĆ ʞ  RFA TechčicaĆ  DiİecļĔİ
ɿʝɽɽʴɿʝɿʂ ĭČ ETʝ  PİĔdŁce FĔĔd SafeļŘ ʴ Ječčifeİ McEčļiİeʞ  Učiļed FİeĴh PİĔdŁce 
                            AĴĴĔciaļiĔč 
ɿʝɿʂʴɿʝʂɽ ĭČ ETʝ  I Ć ĆegaĆ  IčļeİŕieŖ QŁeĴļiĔčĴ ʳ J iČ WiČbeİĆŘʞ  J iČ WiČbeİĆŘʞ  
                            WiČbeİĆŘʞ  LaŖĴĔčʞ SļecăeĆ ʞ  Schčeideİ ˯ Sļičeʞ  PC
ʀʝɽɽʴʀʝʂɽ ĭČ ETʝ DİeaČ MačageİĴ ʴ ChİiĴ DeVĆiegeİʞ  The SŁļeİ CĔČĭačŘ ˯ Kaļe
                            VĔĆČačʞ FĆĔŘd CĔčĴŁĆļičg

HO: IT :ORKS
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